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Abstract

The study investigated the quality of life of ethnic entrepreneurs and their family members in an intergenerational and gender perspective. The research proceeded based on the biographical approach and on the capabilities approach to quality of life. Major findings are: 

Self-employment can be a source of empowerment for both men and women and therefore a means to improve their quality of life. For many women, working in the family business provides a means to gain access to paid work. Their business work can also be a means to increase their authority and self-respect. 

Siblings order and gender largely determine the involvement of children into the family business work. The integration of children in family business work can foster their self-esteem, and supply them with social skills, and thus support their educational success. However, the lack of work-life balance of the parents is a major risk factor for the quality of life of the children. Ambitions and skills developed within the family business can turn into a creative potential towards empowerment and inclusion. In contrast, a vicious circle of deprivation and exclusion can be found where the combination of long working hours, low prestige, low income and lack of support for children is likely to provide a shortage of economic, social and cultural assets. 

In general, parental expectations towards their children’s future are predominantly related to education. Business transmission is considered when firms are socially and economically valuable and when the business is expected to function as a “safety net” for the children, to circumvent mechanisms of exclusion. A transmission of business can also take place as an expression of the agency of the children. In case of parental expectations of business transmission, it is the first available child that is confronted with these expectations. 

Ethnic entrepreneurs are generally disadvantaged with regards to particular social ties in the host society. Four different forms of social capital are utilized by migrant entrepreneurs and the members of their families: ethnic, familial, business, and transnational networks and orientations. Families of ethnic entrepreneurs engage in transnational practices for business purposes and in some cases because of a return orientation. Transnational connections and experiences affect the quality of life, education, psychological development, and processes of autonomisation of the second generation. 

In contrast to the north European cases, the Greek case is characterised by the uncertainty of biographical planning because of restrictive migration and residence permit policies. The need for stabilization of residence rights for migrants in this national context is a policy implication of the analysis.

Integration in family business work can be a major protective process, enhancing the quality of life for family members and counteracting mechanisms of social exclusion. In consequence, this calls for supportive policies for family businesses, and at the same time for policies enabling work-life balance in the families of ethnic entrepreneurs. Formalisation of the work of family members – a major demand in public discourse – should take into account the structure of informal reciprocity governing the exchange between family members in family business. To support the protective processes of children’s work, we suggest the possibility of formalizing their work where possible as apprenticeships. In general, policy measures should be designed from bottom up and embedded in local communities.  
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